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Our Clients’ World

Our clients seek insights into dynamic, amorphous, and complex issues
Clients recognize the importance of broad changes in their environment, 

but often cannot articulate what information or insights, or even which issues within a 
broad topic, would be useful
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In A New World, A New Model For Answers

§ Cost-effective

§ Data rich

§ Analytical

§ Personalized

§ Insightful

§ Rigorous

Immediate, global, and concise

Combine the best elements of strategy consulting and market research – and improve them

Strategy Consulting Market Research
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Serve Different Stakeholders With Custom Services

Corporate Center

Sales and Marketing Services

Business
Units

Business
Units

Business
Units

Support highest stakes decisions for board 
members, CEOs, M&A, and Corporate 
Strategy groups with concise answers

Provide strategic research to drive new 
product and new market growth of business 
units and product groups

Support sales and marketing professionals 
with ongoing market and competitive 
intelligence insights



Section I
Introducing Grail Research
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